Name:  		
What Happens When a Brand Takes a Stand?
In 2023, Bud Light became involved in a major marketing controversy after partnering with transgender influencer Dylan Mulvaney. The campaign received significant attention on social media, including criticism and calls for a boycott. The controversy was followed by a substantial decline in Bud Light sales in the U.S.
Your Assignment:    Research Requirements
· Use at least 3 reliable sources.  Post the URL at the end of your assignment.
· Include at least 2 statistics or facts from your research.
· Write your answers in complete sentences.
· Be factual and respectful—you are researching the marketing results, not arguing for or against the social issue.
Google Search Suggestions
· "Bud Light Dylan Mulvaney controversy 2023"
· "Bud Light sales decline 2023"
· "Bud Light boycott sales statistics"
· "What happened to Bud Light after Dylan Mulvaney"
· "Bud Light marketing response 2023"
· "Bud Light lost number one beer Modelo 2023"
Important: Keep your research focused on marketing concepts such as target market, brand identity, customer loyalty, social media, consumer behavior, and business risk.

1. What did Bud Light do? Explain what the company/campaign did that started the controversy.



2. How did consumers react? Research both the criticism of the campaign and the support it received.


3. What happened to Bud Light's sales? Find at least one statistic showing how sales or revenue changed.


4. How did Bud Light respond? What changes did the company make to its advertising or marketing strategy following the controversy?


5. What happened to the brand afterward? Research whether Bud Light's sales or market position eventually showed signs of recovery.


6. Marketing Question What can other businesses learn from the Bud Light situation about connecting a brand with a social issue?


7. Final Question
If you were the marketing manager for a company, what questions would you want to ask BEFORE connecting your brand to a controversial social issue? List 3–5 questions you think a marketing team should consider.




